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Opportunity

Advertising automation platform Basis sought to increase

awareness and highlight its benefits to larger agencies and brands

that spend millions of dollars yearly in digital ads.

Although Basis is a top provider in its category, it was difficult to
differentiate from all the ad tech companies in the industry that

sounded similar in their marketing and positioning.

Basis believed that to engage prospects and customers more
effectively, it needed a branebuilding approach that was visually
striking and memorable--going beyond the typical B2B campaign

by entertaining first and then informing.
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and automation can build brands and influence B2B sales.
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the right time on the right channel. Yet, it understands that the
creative needs to be compelling to engage a customer. It put this
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find marketing leaders and build an emotional connection with

them.

Campaign Objectives

A Engage agency decisiomakers and influencers with messaging

that taps into the aspirational glamour of the advertising industry. g
A Build high visibility at major tentpole industry conferences.

A Differentiate the Basis brand by reaching ideal customers higher

in the funnel through targeted placements and elevated creative.
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1960s-inspired ad agency, the video ad brings awareness to the
challenges agencies face. The campaign conveys that Basis brings

automation, connectivity, and clarity to ad tech, making it easier to

step away without losing control.

Working with our creative agency, Bottle Rocket Media, the project
involved meticulous planning and execution, covering muitay
shoots in Chicago and LA for both video production and
photography. This resulted in a comprehensive library of assets for

the campaign to use throughout 2025.
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A2 Basis

The Advertising
Automation Platform

basis.com/possible25

ﬂ clivation
Basis drinks its own champagne. Appropriately, all the digital media was managed and

activated through Basi s0 adver thousadamedjateam.t o mat |

Varid ous visual ‘elements ~of: Bas i s:0. c allarassemnarms

marketing channels and tactics (media, email, paid social, gifting).

The creative assets supported an always campaignthroughout 2025 that leveraged

video and display ads targeting ideal clients on all digital devices.
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settings of the two conferences, providing event attendees with a stylish retreat, reinforcing
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utilized hypeHocal paid media across digital, oubf-home, and mobile channels to create

surround sound with attendees.
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2025

acl

BRANDING DRIVES BUSINESS HE NUMBERS DONOT LI E.

$4O + million 90 %00f targeted accounts 20 %0 YoY increase

in advertising spend through Basis engaged with Basis via ad clicks, In number of new accounts

by marketingattributed customersg website visits, keyword searches, (with tens of millions of dollars in

equating to 67% YoY marketing meetings, etcg increase from 80% in potential value)

attributed revenue increase 2024
13 % YoY dollar value 4X higher avdg. revenue
increase per new customer LJS NJ y S é L|J7\ R S | f Q Of 7\ S y U é f | N.
deals generated by marketing spenders) over average revenue

from all other new clients






APRIL 2E52%5

lways On

2025 Campaign

e AN ERES SIS0 s G OMME RCill,. Al

Geamles® foll ows the fictional agency cCEBER o " a Py e |

She can savor and seize her day thanks to Basis.

o
Just an Al-powered platform.

Basis

Make inefficiency a thing of the past.
Basis: The Advertising Automation Platform
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No more silos. No more _

spreadsheets. No more...

Make inefficiencCy a thing of the past

with Basis: The Advertising Automatio
Sponsored - Basis Technologies

Watch Learn more



https://www.youtube.com/watch?v=iAk_bDM8Wkk
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Awareness/Consideration Campaign

Basis Technologies
61,210 followers
Promoted

This agency’s processes and campaigns are more unified and streamlined with Basis See how Basis delivers workflow, data, and operational improvements that unlock
advertising automation platform. See the results for yourself. major financial benefits to advertising agencies.
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@/ —-Crowley Webb

Unlock new opportunities to improve efficiency, reduce costs, and accelerate
strategic decision-making—with proven financial returns.
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Basis
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‘Unlocking Success

Crowley Webb relies on Basis to

drive innovation and growth.

ficiency
Weighed down by complexity, siloes,
and tedious work? It's better with Basis:

When a leading agency was seeking greater
efficiency to drive profit, it turned to Basis. See
how in this case study.

Download Case Study
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It unites teams, integrates disparate
systems and tools, automates
workflows, reconciles billing, and
streamlines campaigns from end-to-
end. No more silos. No more

spreadsheets. No more headaches.

The Agency

Crowley Webb, a full-service advertising
8‘ agency based in New York, provides its industry-

spanning array of clients a comprehensive sulte
? of services. The agency seevices organizations

l fraem & diverse array of industries—including

healthcare, financial services, consurner
products, and more— and prides itselfonits
data-driven approach, cellaborative spirit, and
unvavering commitment to genesating
measurable results that help brands thrive.
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Strategic

The Challenge

Facing increased competition, Crowley Webb
sought an adtech partner to belp them grow
more efficlent—and more profitable—in the fast-

paced digital landscape.

The Baais Difference

Always On

2025 Campaign

Landing Pages

The Re

Crowley Webb
digital campaigns a
teams, systems, and

Ry partnering vith i

has heen ahble to:

+ Consolidate its &
improve operat;

« Increase crass-f

performance.

« Improve client
positioning the
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Download Now
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Amazon has been marketing Amazon Ads in a campaign called “Ads That Work as Hard as You Do.” Meanwhile,
independent DSP Basis Technologies launched a new campaign last week called “Seamless.” These B2B ad platform
efforts, including from The Trade Desk, Amazon and Basis, are ramping up on creativity, focused on branbuilding as
much as directresponse goals typical of corporate marketing.

Basis’ latest ads, which were timed to the platform’s presence at next week’s Possible media conference in Miami,
include online video, display and out of home. The commercials have a nostalgic feel with a 1960s aesthetic, and agency
CEO Eleanor is the main character. Eleanor is seen relaxing in the pool and golfing, unfazed by any potential ad crises.

“It’s really the first time I would say that we started to invest pretty significantly in the creative,” said Katie McAdams,
Basis Technologies’ chief marketing officer. “From my perspective, just looking at a lot of the B2B advertising across the
ad tech space, it’s pretty formulaic.”

The Basis campaign, done with digital agency Bottle Rocket, is clearly targeted at agencies with the main character
hailing from that part of the industry.

“Basis works with agencies and brands,” McAdams said, adding that “when you look at all of the automation
components of our platform, a lot of those are built to really help drive efficiency for agencies ... so that’s really the

messaging.”
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