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The Opportunity

Basis Technologies offers advertising automation software that
unifies the media planning, operations, and reporting for agencies
and brands. Basis is the only platform of its kind in the market -
which made it difficult for customers to classify it among the tech
tools categories they know.

Advertising automation is often defined as programmatic advertising.
Basis provides extensive programmatic capabilities, although these
are components within our automation solution.

Basis needed to draw attention to the benefits of automation and
boost awareness. And we needed to reach the agencies and
marketers who would benefit the most from Basis.

In the past we were very targeted and highly segmented with our
marketing, with messaging focused on the technical prowess and

capabilities of Basis. The approach was low risk.

This would change for Basis in 2024.
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We Solve the Advertising Industry's
Biggest Problems

Transformational Software and Award-Winning Services

Explore Platform Explore Services

TRANSFORM THE WAY YOU WORK

One Platform. All Your Digital Advertising.

The advertising industry is weighed down by operational complexity,
siloed systems, and tedious manual work.

Basis Platform integrates and automates the digital advertising process. It unites teams, integrates
disparate systems and tools, automates workflows, reconciles billing, and streamlines campaigns from
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industry’s
biggest proble

&vent-Driven Focus in 2024 | 1T

Basis Technologies would build brand visibility by making big splashes at tentpole
industry events attended by major brands and agencies. On average, each new
customer earned represents millions in new revenue for our company every year.

We focused investment on major events — Possible Miami (April), Cannes Lions
(June), and Advertising Week NY (October).

We created the Basis Oasis, a refresh and re-fuel lounge experience that

would ‘travel’ to events, with unique experiences that differed from other sponsors’
activations. Basis Oasis gave attendees a break from the bustle of the conference
while also playing up the glamour of working in advertising. Surprise and delight
moments like themed cocktails and a mix of functional and fun giveaways added to
the environment.

We surrounded each activation with hyper-local paid media such as out-of-home
(digital and traditional), and targeted mobile (in ride-share services and
smartphones) that amplified our presence.

We

solve the
udvertislng
industry’s

Our visible impact in Miami and Cannes created buzz and was the build-up S

for a major campaign launch at Advertising Week NY.
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Engage decision makers
and influencers in agencies
with messaging that
appeals to aspirations of

glamour that’s associated
with working in the ad
industry.

Generate high visibility

at one of the largest U.S.
advertising conferences.
Create ‘can’t miss’
moments inside the
conference and in high
traffic media surrounding
event venue.

Build intrigue through
teaser messaging for a
highly influential sub-set
of our target customers.

Create ‘surround sound’
for event attendees and
target customers as they
are experiencing the event
itself and outside of it.




THE IDEA

The campaign harkens back to the "first" Golden Age
of Advertising. Set in a 1960s-inspired ad agency run
by CEO Eleanor Weeks, the campaign brings
awareness to the challenges agencies face,
juxtaposing the glamour of the Golden Age of
Advertising to the struggles of today’s agency world.

We wanted to convey that Basis creates a simpler and
more desirable place to work. We would pair a simple,
era-inspired explanation of our capabilities with an
emotionally resonant message that communicates
the core idea through a romanticized version of that
time.

The project involved meticulous planning and
execution, covering a multi-day shoot for both video
production and photography. This resulted in a
comprehensive library of assets for use across the
campaign, which will continue to run into 2025.

The campaign was unveiled at Advertising Week NY in
October, across various outlets, including connected
TV, streaming video, digital out of home, print, and
more.
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http://basis.com/golden

Golden 7ige

COMMERCIAL

Show an agency world that is more enjoyable and fun.
Basis helps teams and their leaders solve their most
frustrating pain points by streamlining processes and
automating tedious tasks.

TARGETING

We identified key decision makers within our ideal
customer profile and the digital channels they visit.

Our media strategy focused on reach and frequency -
with targeted ads running (a) that led up to our presence
at the Advertising Week NY, (b) during the week of the
event (especially to people we identified as attending,
including in their car rides to and from the airport),

and (c) soon after the event.

MEDIA PLAN

The video ad (in :15, :30 and :60 versions) was served
to targeted audiences on CTV channels, YouTube,
LinkedIn, 6sense Display and Video, industry trade
outlets, digital out-of-hnome screens and more.



https://vimeo.com/1010389021

BASIS AT AWNY24

Our Advertising Week NY activation brought to

life our ad creative. It was holistically designed

as an omnichannel brand experience. The images,
concepts, and themes from our main video ad
was utilized in various media surrounding the
event (digitally and on-the-ground).

Basis Oasis, the main staging ground of our
activation, was the refresh center that offered a
re-charge for conference attendees. The space
replicated our campaign to harken back to the
previous Golden Age of Adverting, to juxtapose

the glam of that time to agency life today. It offered
thousands of attendees a reminder of the joy that
originally brought them to the industry.
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https://vimeo.com/1019972731
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Call it 'Basis or Basls Technologes,

it's the same great adtechl A fundamentally

new way of




Digital Media -
Surround Socund : % ) @ Targeted Teaser la
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Reaching conference attended (and other

A week prior to Advertising Week NY, _ _
targeted audiences) on desktop and mobile.

we launched a teaser campaign to target
customers with non-branded ads.

3 Digital
Out-of-Home fds

Reaching conference attendees in
the streets of New York midtown.
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) Targeted Teaser Ad

PERFORMANCE INSIGHTS
9/18/24 - 10/6/24

Channels :: CTV
Impressions :: 200K
VCR :: 98.81%

Sample Placements ::
A+E, AMC, DIRECTYV, Discovery+,
MLB, PLEX, Pluto TV, Tubi, etc.
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https://vimeo.com/1040124291

12 golden ﬂqe

'G‘f,,-,»‘]'he Advertising
Automation Platform

Make
siloed systems...

Make
siloed systems

Basis / s

The Advertising £

Automation Platfor

Explore Basis
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(&) ADVERTISINGWEEK
Influencing Target Customers

AD CAMPAIGN INSIGHTS
$14.1 million

From Sales Pipeline Influenced

3,000
Targeted Accounts Reached

8 millions
Ad Impressions

4,600
Total Users Visited AWNY Landing Page

43.71 open rate & 2.36% CTR

of Post Event Email

EVENT INSIGHTS
3,600

Basis Oasis Visits over 4 days

1,700
Unique Contacts Earned

AdTech God Party

Neverending Entry Line; Basis-Sponsored

Vel
BW 2,500
Martini's

+ Served
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