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Purpose

Beautifully designed, powerful
comprehensive automation
and intelligence software users
love that drives optimal efficiency
In business operations and
superior media performance
for marketers.
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BUILT FOR
AUTOMATION




Basis
Comprehensive Features

= Basis Q0o 40 +

Organization Software Dashboard #1 Rated DSP Inside (G2)
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Comprehensive
Workflow Automation
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RFP Automation

Cross-channel

C - t - North America TaxAct 2020 - Consumer - Acquisition (Starts)
ommunication P m '
: SR s ot v il EE oo - erformance & Analytics
Ll ement.
i |
AHA FY20 | Kids Heart Challenge Tobacco Prevention - Youth Prevention 2019 s h S H I
Messaging and - (Search, Social,
JEe) Adjusted spend - check in 7 days for Centro Facebook SENT TikTok [sent]

Collaboration Center

Centro Linkedin

. Direct, Programmatic)

f Adjusted spend - check in 7 days for Centro Search Google € Turner Sl Digital
Centro Facebook

&l

2020 IDEA Public Schools - RGV Student Conversions
Sport Clips - 2020 Q2

Vendor Relationship MR st s kTt | e b Cloud Document
Management Storage

Business Automated Powerful
Intelligence and Financial Integrations
Workforce Insights Actualizations
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Increase in Productivity Industry Customer
and Efficiency Rated DSP Satisfaction Score
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BUILT FOR
REMOTE
WORK
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of users say Basis
improved their ability
to work remotely

say the Basis
Message Center
improved remote work
across their team

BasIs

BY CENTRO

WHAT SUCCESS
SOUNDS LIKE

Our team did not
miss a step in
continuing to support
our campaigns

thanks to the

Basis Platform
and its

support staff.

- Joseph, Columbus Media




Improving Team Collaboration

Ver. 6-Product Launch ve = =P

Indestructible Pet Toys  Tough Pup Toys = 05/27/20- ID: ToughPup0Q1 Campaign status Comments Messages
4
Vendors™  Fronteira Media® Aubrey Lehrmann Attachments
Account Team Compase - sy
P Everything looks great! We are live! Tough_Pup_Toys_sraduct_launch_15_sec .. |
Ashley Pross L
4:51pm on May 29 Maura Henan
Aubrey Lehrmann
T v | Tough_Pup_Toys_sroduct_lsunch_20 i |
Aubrey Lehrmann 4:51pm on May 29 Maura Honan
Jaime vasil
Kate Adams | e . . Tough_Pup_Toys_sraduct_launch_Cute Pup... |
al Amazing! Love the creative. I'll get it all set up for Monday's launch and confirm we're live by noon. L

4:50pm on May 29 Maura Honan

Kristina Boyer

Have 2 great weekend, Maura.
Maura Honan

Tyler Kelly

Me . - : Ver. 1-Tech-sawvy; geo to NYC, DC BOS AUS, DAL, LA, SF, DEN, CHI, SEA LIVE E] @

Stark Industries  Stark | national  05/25 Campaign status

Perfect!
Great news - assets have been QA'd and are ready to go! Attaching here - so cute :) View settings v Actions ¥
Let me know if there are any questions! Thanks! 5 s

DSP View settings ¥ DSP Actions ¥

CONTROLS Lask saved 8 lew seconds ago.
I Tough_Pup_Toys_product_launch_Bully_Breed_300x250.ipg H Tough_Pup_Toys_product_launch_{ * DETAILS DATES INITS
| Tough Pup_Toys_praduct launch Bully Breed 300x600.jpg H Tough Pup_Toys preduct launch @ s 1G0xE00, 300x250, 300250, ends 06/01/20 57,150,000 o Imps 52 ]
fubrey Lehrmann 300x500, 320x50, T26x50 $254,000,00 =

[ Toush Pup Tovs product launch 30 sec vidao.mpa || Tough Pup Tovs product launch Golden! 21 Cost per Thousand Imps.

ICPM)
@Tyler Kelly, @Kate Adams, cosl $5.00
Can you please confirm launch?
DIRECT tyne Add Serving, CPM ratetype A ey
57,150,000 e<t Impe

Reply
VENDOR Dlscovery Networks ... CONTROLS View proposals
el COLTE) ©] Adc om the % button tothe left of the line ftem
i Pre-roll, full-episede player, :15 sec video crmat Video starts 0¢
platiorm Mobile, Tablet, Web Browser ends 09
1Pl Cost per Click (CPC) © U Tech-sawwy; geo to NYC, DC, BOS, AUS, DAL, LA, SF, DEN, CHI, SEA fermats Display Dynamic CPM rate tyoe $4,00 s media S450,00 wedin
goal $11.00 = sices 160x800, 3002250, 300x50, . 112,500 estimps 10.00% et mary §50.00 et pein
300x800, 320x50, (28550 §4.44 v o $500.00 sioss
##| Cost per Thousand Imps.
cpry
a3l §5.00
Ad Serving tyoe Ad Serving CPM rate tyoe - 8 seny ~ ad sy
112,500 et imps
Add a group from i button to the left tem
v Tech-savvy; geo to NYC, DC, BOS, AUS, DAL, LA, SF, DEN, CHI, SEA formuls Display starts Dynamic CPM rate tyoe
sizes 160xE00, 3001250, 300x50, 112,500 e=t imps 1
300xE00, 320850, 728x90
##1 Cost per Thausand Imps.
Py
anal 450D

90,000,000 54.44 $400,000.00



How else could we
automate and improve
the digital media process?
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B value by Stage

Opportunities ~

b

A Opportunity Name

v @IEIEENGLY STATUS Count 4

2} ~ »

©

10

BPS Pilot
Acetube inquiry
Timbershadow expansion

LKS req

Count 7

BPS second use case
Galerprises renewal
EYS renewal

Payless inbound
Robinetworks renewal

Sl expansion

4 & B A

Interactio Optimizations

[ 4RER N © View only ~

OPTIMIZATION LOG

4/2/2020 Budget

4/2/2020 Requests
4/2/2020 Requests
4/2/2020 Requests
4/7/2020 Insights
4/7/2020 Insights
4/7/2020 Insights

4/7/2020 Insights

4/7/2020 Reccomendation
4/7/2020 Reccomendation
4/8/2020 Requests

4/13/2020 Insights

4/13/2020 Next Steps

4/13/2020 What We're Keeping An Eye On
4/13/2020 What We're Keeping An Eye On

4/13/2020 Next Steps
4/13/2020 Optimization
4/15/2020 Requests
4/15/2020 Requests

4/15/2020 Renuecte

2 Added new Dicnlav creativec intn re

Launched new April budget for BR ¢
Custom Geos per region

Created New Pixels to track 2 addit
New goal requested - Firest Order :
Seeing better performance from 10
Eventhough IOS is driving more do
So far for April only seeing First Or¢

BR has a 9% registration to those v
MX has a 6% registration to those \

There is a new goal to optimzie tow
changing. Will see how data comes

To maximize the results of Android
Keep Android into seperate tactics ¢

Brazil 3 FIrst Orders and 2 High Val
Mexico 2 First Orders and 1 High V:

Can you confirm within AppsFlyer if
numbers from last week.

Notice a drop over the weekend. It'
Seeing an increase of the % of use
Are their any promos within the Ap
Optimize towards sites that are dri\
Added Native into rotation. Broke o
Add new geos for Mexico and Brazil

=

Change Log (&)
File Edit View

$

o

o

.0
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Insert Format Data Tools Add-ons Help

09 123~ Default (Ari... ~ 10 -

Date = | Campaign ID
2/21 AXON
2/11 AXON
2/21 AXON
2/21 AXON
2/12 AXON
2/22 AXON
2/12 AXON
2/12 AXON
2/22 AXON
2/18 AXON
2/18 AXON
2/28 AXON
2/18 Loyale
2/19 AXON
2/21 AXON
2/21 AXON
2/21 Loyale
2/21 Loyale
2/21 Loyale
224 AXON
2/25 AXON
2/25 Loyale
2/27 AXON
2/27 AXON
2/27 AXON
2/27 AXON
2/27 AXON
2/27 AXON
2/27 AXON

csL pat
BT(Safety Conscious/Past Purc pat
BT(Safety Conscious/Past Pur¢ pat

AllNon-RT site
RT Pulse+; RT Accessories inci
RT Shopping Cart cha
RT Accessories pau
RT Accessories turl
RT Accessories chz

All Non-RT, except Native dec
RT_Top Performing DMAs dec

csL adc
BT dec
Native_Female; Native_Outdc site
LAL(gD); LAL(Dstillery) ope
LAL(gD); LAL(Dstillery) dec
BT dec
BT dec
BT pau
All cre

BT (Dstillery_High Indexing Ac lau
All exc

Native_Outdoors; Native_Mor inci

Native RT cha
LAL(gD); LAL(Dstillery) site
LAL(gD); LAL(Dstillery); CSRT dec
LAL(gD); LAL(Dstillery) dec
BT(Safety Conscious/Past Pur¢ pat
CSRT; CSL dec

of users log notes multiple times per week

say tracking campaign changes across team
members is extremely difficult.
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Pacing and Optimizations

File Edit View

-~ & P

Please select a reponse

Insert

Format Data Tools Add-ons Help

% .0
-

.00 123~
-

OPTIMIZATION LOG

Please

select a

reponse|

Please
Please
Please
Please
Please
Please
Please
Please
Please

select a
select a
select a
select a
select a
select a
select a
select a
select a

reponse
reponse
reponse
reponse
reponse
reponse
reponse
reponse
reponse

Default (Ve...




Basis Assistant



asis

Campaigns

View: Campaigns ¥ & bt Create campaign ¥

Add new Reset filters
CAMPAIGN NAME CAMPAIGN ID CLIENT % BRAND INITIATIVE START DATE END DATE STATUS GROSS CONTRACTED VERTICALS UPDATES
Copy of Inconceivable BTS abcdef ROUS Corporation Inconceivable Climbing Gear New Heights in 2018 08/01/17 10/31/18 Completed $55,000.00 Extreme Sports, Outdoors,... Facebook Ads Manager

Nick Saggese Jul2 at4:36 PM
Inconceivable BTS 1234321 ROUS Corporation Inconceivable Climbing Gear Inconceivable Back to ... 08/01/17 09/15/17 Completed $25,000.00 Extreme Sports, Outdoors,...

SIS Aug 9 campaign reactivated.
Inconceivable BTS 2020 1234569876 ROUS Corporation Inconceivable Climbing Gear Inconceivable Back to ... 06/30/20 07/03/20 Completed $15.00 Extreme Sports, Outdoors,...

LinkedIn Campaign Manager
Nick Saggese Jul2 at4:34 PM

I've reactivated Smarter Manufacturing
campaign.

Basis Platform
Jen Kollmer Jun 30 at 4:49 PM

Added DSP targeting mailing list from
Montana and Wyoming.

Facebook Ads Manager
Jen Kollmer Jun 30 at 4:47 PM

Expanded targeting to include interested in
vacations and climbing.

Facebook Ads Manager
Jen Kollmer Jun 30 at4:39 PM

Set up initial FB ad: 3 days for $15,
targeting people in the US interested in
voice acting and stage
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Gross *

LINE ITEM *

ESTERNPREMIUMBBQOO1CP [CPC] - PT; BT ..

CAREOREGONOQOS5CP [CPLPV] ENGLISH - PT ..

CAREOREGONOOSCP [CPLPV] SPANISH - PT ..

Traffic (CPLPV): Geo - Portland DMA; A18+ ...

DVRPCO05CP [CTR] GT (PA,NJ Counties)_Jus

[CTR] Display PT; RT; High Impact(JustPremi

KPI: Cost Per Site Action Branded; Unbrande

ESTERNPREMIUMBBQOO1CP [CPC] - PT; BT ..

CAREOREGONOOSCP [CPLPV] ENGLISH - PT ..

Traffic (CPLPV): Geo - Portland DMA; A18+ ...

[CTR] Display PT; RT; High Impact(JustPremi

KPI: Cost Per Site Action Branded; Unbrande

Traffic (CPLPV): Geo - Portland DMA; A18+ ...

CAREOREGONOOSCP [CPLPV] SPANISH - PT ..

CAMPAIGN *

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

ABC 202 Campaign

IMPACT RATING

400

CAMPAIGN ID *

ABC123456

ABC123456

ABC123456

START DATE *

05/30/20

05/30/20

05/30/20

END DATE *

07/30/20

07/30/20

07/30/20

PACING

91/2%

91/2%

91/2%

ABC123456

ABC123456

ABC123456

ABC123456

ABC123456

05/30/20

05/30/20

05/30/20

05/30/20

05/30/20

07/30/20

07/30/20

07/30/20

07/30/20

07/30/20

91/2%

91/2%

91/2%

91/2%

91/2%

ita thru: Wednesday  Download CSV

Last90days Lifetime

UPDATES (LAST 30 DAYS)

K3 Facebook Ads Manager t$7

John Smith Jun6at11:21 AM

Had to update budgets. Turned off creative that was running and was
out of date. Increased the budgets for Facebook line items and
decreased the budgets for Google.

K3 Facebook Ads Manager
Benny Goodrich Jun 10 at11:21 AM

Turned off all eCPMs greater than $6 unless CPC was meeting goal
creative: -increased rotation of Golden Retriever to 70%

K3 Facebook Ads Manager no rating

John Smith Junl18at11:21 AM

Reduced bid on HPI AMD Image from $20 to $15

Leave a update...
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Basis Assistant

Questions

Can this be used without Basis? Where can | download

. . . Basis Assistant?
Basis Assistant requires a

Basis login for authentication Chrome Store
PUrposes.
Contact Us Learn More
BasisAssistant@basis.com basis.com/technology/basis-assistant
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Thank you!

Basis



