
Despite the rough year, certain mediums 
have proven their value and are anticipated 
to continue growing. CTV ad spend is 
anticipated to grow more than 40% in 2021 
and digital video by 26%. Additionally, 
Programmatic ad buys are expected to 
increase by nearly 27%. .
eMarketer, 2020

With 20+ years of digital media expertise and our owned 
& operated technology, we are here to help businesses 

navigate the increasingly complex digital media landscape.
Here are just a few offerings to get started!

From the Experts: 
Digital Media Advertising in 2021

Ad Spend Outlook
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than 40% in 2021.

Digital Ad Spend Growth by Industry

Champions of Digital Media

OMN I  CHA N N EL  
A CT IV A T ION

Activate all digital media campaigns across 
programmatic, site direct, search, social 

and CTV - all in one place. Access all digital 
channels and devices to effectively engage 
with your target audience within all stages 

of the buyer’s journey.
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Segments Driving Growth

18%

18%

5%

-7%

10%

14%

-9%

3%

12%
-41%

1%

21%

28%

16%

21%

20%

18%

14%

26%

23%

15%

14%

-45.0% -35.0% -25.0% -15.0% -5.0% 5.0% 15.0% 25.0% 35.0%

Automotive

Computer  & consum er electroni cs

CPG

Entertainment

Financial servi ces

Healthcare & pharm a

Medi a

Retail

Telecom

Travel

Other

% change 2020 % change 2021

Ad Spend from the travel industry was hit the hardest in 2020 
but all industries are expected to see spending growth in 2021. 

CA MPA IGN  REPORT IN G 
&  OPT IMIZA T ION

Review and monitor real-time analytics 
across all campaigns and choose between 
bid multipliers, algorithmic optimization, or 
machine learning optimization to generate 

better outcomes.

A D V A N CED  T A RGET IN G 
S OL UT ION S

Establish a data-driven approach to define 
the right behavioral elements, prospecting, 

contextual alignment, or retargeting to 
reach the right audience and reduce wasted 

ad spend.

S ERV ICE

Receive the support you deserve with 
Centro's Raving Fan Service -the industry’s 

best & quickest on-boarding, customer 
service and highly rated education 

programs designed to ensure 
your success.

Contact your Basis Account Lead or info@basis.com to learn more.




